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(Kém theo Théng bdo sé: /TB-DHTCM ngay thang  nam 2020 cua
Hiéu truong truong Dai hoc Tai chinh — Marketing)

LY LICH KHOA HQC

I.LY LICH SO LUQC

Ho va tén: TRAN THE NAM Giéi tinh: Nam
Ngay, thang, nam sinh: 24/07/1977

Noi sinh: Ha Nam

Qué quan: Ha Nam Dan toc: Kinh
Hoc vi cao nhat: Tién Y Nam, nudc nhan hoc vi: 2021, Viét Nam
Chirc danh khoa hoc cao nhat: Tién Y Nim bo nhiém: 2021

Chtrc vu (hién tai hodc trudc khi nghi huu): Gidng vién
Pon vi cong tac (hién tai hoac trudce khi nghi huu): Khoa Quan tri kinh doanh, Trudong
Pai hoc Tai chinh Marketing

Chd & riéng hodc dia chi lién lac: 39/4/27 Huynh Vin Banh, P.17, Q.Pht Nhuan,
TP.HCM

bién thoai lién hé: CQ: ...ooovvvvviiiiiiiiieees NR: e, Db: 0366919293
FaX: oo E-mail: tranthenam@ufm.edu.vn
S6 CCCD: 035077010560 Ngay cap: 10/05/2021

Noi cap: Cuc canh sat quan 1y hanh chinh vé trat ty x3 hoi

II. QUA TRINH PAO TAO

1. Dai hoc:

H¢ dao tao: Chinh quy tap trung

Noi dao tao: Dai hoc Kinh té Tp.HCM

Nganh hoc: Quan tri kinh doanh

Nudce dao tao: Viét Nam Nam tbt nghi¢p: 1999

2. Sau dai hoc

- Thac si chuyén nganh: Quan tri kinh doanh; Nam cap bang: 2002
Noi dao tao: CFVG, Viét Nam

- Thac si chuyén nganh: Quan tri kinh doanh; Nam cép bé’mg: 2002
Noi dao tao: AIT, Thai Lan

- Tién si chuyén nganh: Quan tri kinh doanh; Nam cip bang: 2021
Noi dao tao: Trudng Pai hoc Mé Tp. Ho Chi Minh



- Tén luan 4n: Nghién ctru anh hudng cua su dong cam dén hanh vi huéng dén khach
hang va hanh vi cong déan trong t6 chirc ctia nhan vién giao dich
3. Ngoai ngir: 1. Anh Van Muc do su dung: IELTS 6.5; CEFR C1
2. Phap Van Mirc @6 str dung: Trung binh

I11. QUA TRINH CONG TAC CHUYEN MON

Thoi gian Noi cﬁqg tac Cong viéc dim nhiém
2002 — 2007 Cong ty bao hiém nhan tho | Quan ly dai ly
Prudential
2007 — 2012 Cong ty chirng khoan Dich vu ching khoan
ACBS
1/3/2012 dén nay Truong Pai hoc Tai chinh | Gidng vién
Marketing

IV. QUA TRINH NGHIEN CUU KHOA HQC
1. Céc dé tai nghién ctru khoa hoc da va dang tham gia:

TT Tén dé tai nghién ctru Nam Pé tai cap | Trach nhiém tham gia
hoan (NN, BJ, trong dé tai
thanh nganh,
trueong)
1 | Bai giang Quan tri quan hé 2016 Truong Thanh vién
khach hang
2 | Gio trinh Quan tri xtic tién 2021 Truong Thanh vién
thuong mai
3 | Céc yéu t6 anh huong dén 2021 Truong Thanh vién

hanh vi st dung ing dung dat
thirc an truc tuyén clia ngudi
tiéu dung tai thanh phd Ho
Chi Minh

4 | Anh huong cua tri tué cam 2021 Truong Thanh vién
xuc, y dinh nghi vi¢c va su
hai long véi cong vige dén su
gin két va long trung thanh
cta nhan vién trong nganh
ban 1¢ tai Thanh phé H6 Chi
Minh

5 | Anh huong tur su hd tro cta td 2021 Truong Chu nhiém
chuc, sy hai long va su cang
thang trong cong viéc dén ¥




dinh nghi viéc ciia nhan vién
trong cac doanh nghi€p nho
va vira tai Thanh phd HO Chi
Minh

6 | Xay dung phong mo phong 2021 Truong Thanh vién
thuc hanh Quan tri ban hang
2. CAc cong trinh khoa hoc dé cong bd:
TT Tén codng trinh Nam Tén tap chi
cong bod

1 | The effect of job fit, life 2019 The international conference “The
satisfaction to job international conference on
satisfaction, intention to management and business”
quit through work 6™ December 2019, Da Nang,
engagement Vietnam

2| Cell phone in workplace: a 2019 The international conference “The
study about antecedents and international conference on
consequences of management and business”
employees’ mobile 6™ December 2019, Da Nang,
technology usage in Vietnam
Hochiminh city

3 | Anh hudng cia sy dong 2020 | Tap chi Phat trién & Hoi nhap — Dai
cam dén hanh vi cong dan hoc Kinh té - Tai chinh
trong t chire, sy kiét stc va
su gin két v4i cong viée
cua nguoi lao dong

4 | Anh huong cua sy déng 2020 Tap chi Khoa hoc Pai hoc Mo
cam, hanh vi hudng dén Tp.HCM
khach hang cua nhéan vién
giao dich dén su hai long
cua khach hang

5 | Impacts of brand 2020 The international conference “The 3"
experience on trust, loyalty, ICEBT 2020”
satisfaction, willingness to 25™ July 2020, HCMC, Vietnam
pay a price premium of
customers: The case of
Hochiminh city cosmetic
market

6 | Impacts of employee 2020

engagement and self-

The international conference “The 3™
ICEBT 2020




efficacy on customer-
oriented behavior: the
moderating effects of
perceived organizational
support and of perceived
supervisor support

25M July 2020, HCMC, Vietnam

7 | Brand experience: A 2020 | Tap chi Khoa hoc va Cong nghé (Pai
research about brand hoc Pa Ning)
experience of customers at
Gogi restaurant in
Hochiminh city
8 | Impacts of consumer value 2020 | Tap chi Quan ly va kinh té quc té
and brand identification (Pai hoc Ngoai thuong)
on brand loyalty and
electronic word of mouth
the case of smartphones’
rparket in Ho Chi Minh city
9 | Anh hudng cua su hai long 2020 Tap chi Khoa hoc Thuong mai (Pat
trong cdng viéc, cing thang hoc Thuong mai)
trong cong viéc va su hd tro
ctia to chuc dén y dinh nghi
viéc cua nhan vién
10 | Emotional exhaustion: How 2020 | Tap chi Khoa hoc va Cong nghé (Pai
does it relate to work hoc Pa Néng)
engagement
11 | Impacts of passion with job, 2021 Tap chi Khoa hoc Pai hoc M¢&
perceived justice on OCB Tp.HCM
and creative behavior
12 | Impacts of job satisfaction, 2021 Tap chi Khoa hoc Thuong mai (Pai
job stress, and hoc Thuong mai)
organizational support on
employees’intention to quit
13 | Cac yéu t6 anh huong dén 2021 Tap chi Nghién ctru Tai chinh
quyét dinh str dung tng Marketing (Pai hoc Tai chinh
dung dat thtc an tryc tuyén Marketing)
cta nguoi tiéu dung tai
Thanh phé H6 Chi Minh
14 | Anh hudng cia tri tu¢ cam 2021 Tap chi Nghién ctru Tai chinh

xuc, y dinh nghi viéc va sy
hai long v4i cong viéc dén
su cam két va long trung

Marketing (Pai hoc Tai chinh
Marketing)




thanh ctia nhan vién trong
nganh ban 1¢ tai Thanh phd
Hb Chi Minh

Tp. Ho Chi Minh, ngay 21 thang 03 nam 2022

Xéc nhin cia co quan Ngwoi khai ky tén
(Ghi r6 chuc danh, hoc vi)

Tién si Tran Theé Nam




